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20234 100,098
> Consumer Insight, Invight Panel& =8 ZE At0|E 3|{ 2022 95,719
20214 95,382
20204 104,208
> Au/oleesic gal Uikl 101,145
= T =] S=/03 =% =] 20184 93,2309
20174 96,213%Y
20164 100,788
> E-mail survey 20154 105,672
20144 101,821%
20134 101,701
- 20124 95,012
2010 106,291%
2009 91,1299
> Usage & Attitude & CEQ (Consumer Experienced Quality) 20084 95,4729
20074 105,149
20064 106,088
TAF 7|2 > 20234 78 20054 139,825%
20044 171,499Y
20034 18,1959
| 20024 1292779 _|
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